ABSTRACT: The 2015 Elections in Nigeria is one of the most significant events in Nigerian history; at least in the recent past. Nigerians were highly disposed to the electioneering process by their active participation especially through the platforms provided by the social media. Hence, various social media outlets formulated dependable avenues for the sharing of news items connected with the elections. Among the numerous blogs that excelled in journaling the election is Linda Ikeji' s blog; a popular blog site in Nigeria. This exposition focuses on the contributions of Linda Ikeji' s blog in the dissemination the news of the elections results. The study adopts a content analysis approach to analyze the readership of the blog within election period. The subsequent feedback from the content research aids the researcher to gauge the contributions of Linda Ikeji blog in political news journaling during the 2015 General Elections in Nigeria.
Introduction
According to the Nigerian National Broadband Plan (Presidential Committee on Broadband 2014), mobile internet penetration reached the rate of 32.9% in 2013.
Leveraging on the mobile internet, social media and social networking gradually took the communication landscape by storm and rendered most Nigerians who are now netizens to develop conscious and unconscious political antennae and thus become opinion builders in the political agora. Apart from Twitter, Facebook, Youtube, and LinkedIn, which according to a study by Terragon Group Nigeria, are the most frequently visited and used sites by Nigerians, blogging has grown to be another trending phenomenon in social communication.
There are currently many blogs and their respective bloggers from news to fashion, from religion to gossip, from entertainment and lifestyles to education. All these and more make up the "new realm" within the new media planet called the blogosphere. This study examines the contributions of blogging or more technically, the blogosphere in the journaling of political news in the 2015 Elections in Nigeria. More pointedly, it looks at the contributions and involvement of Linda Ikeji's blog site within the period.
Background to the Study
The media remains the most characteristic phenomenon at the politically charged atmosphere as most Nigerians subscribe to the conventional and social media in Nigeria for real-time updates. Beyond the traditional media, the social media with the quality of "nowness" (Zeller and Hermida 2015) excelled in political news reportage with the dissemination of the results of the General Elections through the various platforms which included but not restricted to blogs. This work seeks to understand blogosphere as a journaling platform and its unique utility as a means of communication. It specifically examines the nature and character of blogging in Nigeria with a focus on Linda Ikeji' s blog which is one of the most widely read blogs in Nigeria. And more intensely, the study intends to analyze the contribution of the blog in the journaling of the 2015 Elections in Nigeria.
Significance of the Study
Blogs and blogging have taken productive spaces in the communication landscape in the recent past. They are among the technologies that indicate changes in the way information is created, managed, and exchanged (Armstrong and Retterer 2008) . This study is significant as it undertakes an analysis of the art of blogging on the one side and audience response to blog contents on the other side. It is also a relevant study on Linda Ikeji' s blog which is on a rapid readership expansion in Nigeria and beyond.
Scope and delimitation of the Study
The study takes an overview of the blogosphere as a blossoming social media landscape. It, however, delimits itself to Linda Ikeji' s blog as a research focus. It further examines the political blogging of Linda Ikeji' s blog and more specifically as it affected the 2015 General Elections in Nigeria. The study population exclusively involve visitors to the blog who are designated and known as LIB readers.
Study Methodology
The study uses the content analysis research approach. Content analysis is a method of analyzing written, verbal or visual communication messages. The research method of content analysis could be qualitative or quantitative (Elo and Kyngas 2008) . The study tries to quantify the political news content of Linda Ikeji' s blog during the elections (Cole 1988).
Definition of the Basic Terms

Social Media
Social Media are the new tools of communication with internet connectivity that enable the instant sharing of information. Social media also refer to: "a group of Internet-based applications that build on Web 2.0 and allows the creation and exchange of user-generated content" (Kaplan and Haenlein 2010) . More succinctly put, social media refer to those digital tools for the sharing of conversation and content (Gould 2015) . The fundamental reason behind social media development and expansion is connectivity and networking. In order words, social media exist to connect people to people be it as friends or as a way like-minded people could form a community. Beyond the latter, social media serve: "to connect people to ideas, journalists to breaking news, business to customers, politicians to citizens, employees to jobs, consumers to advertisers, students to teachers, content to revenue and the global to the local" (Albarran 2013).
Blogosphere
The definition of the blogosphere would first take us to understanding what a blog is all about. A straightforward definition of a blog sees it as a frequently updated online diary or journal that appears in reverse chronology. Blogging is the virtual (online) form of personal diary or journal which, unlike the conventional personal diary or journal, is open to the public to access (I-ping, Yi-hsuan and Yu-chi 2013). The blogosphere as a term is relatively new. It refers to the social universe where blogs exist and interact. In a more explicative way, it deals with the media landscape where blogs exit as interactive sources of information. Describing the commonality of all blogs and their affinity in the blogosphere, Alex Newson (2008) maintains that blogs have links to other websites.
Blogging in the 21 st Social Media Century
Blogging has rapidly grown from being a novelty in social media landscape to being a culture in the social communication space. According to some studies, blogging started with Links.net in 1994, which was a creation of Justin Hall, a Swarthmore College student (Chapman 2011 Between 2006 and 2017, blogging has attained a tremendous height. According to Brandon Gaille (2017), there are about 152 million active blogs on the internet, and the number is adding on a daily basis and blogging has become a lucrative business (Rich and Enterpreneur 2014, 23) .
Linda Ikeji's Blog
Linda Ifeoma Ikeji was born on the 19 th of September 1980 and raised in a Catholic family from Nkwere in Imo State, Nigeria. The one-time model studied the English language at the University of Lagos, Lagos State Nigeria. After graduation, Linda started blogging actively in 2006 with BellaNaija. She later started her blogging site in December 2010 using the "Blogger" platform. Linda Ikeji' s blog, also known as LIB, features news, entertainment, fashion, lifestyle, sports, religion, gossips and indeed everything. It is one of the most visited blogs in Nigeria having younger people as the target audience. The blog was shut down on October 8, 2014, but restored on 10 October 2014 around midnight by Google for some reasons which some attributed to infringement of intellectual property; however, Google did not make it explicit (Onyinye 2014). In 2016, Linda Ikeji launched "Linda Ikeji Social," (LIS) a social networking site that gives a similar interactivity like facebook. According to Kazeem (2016) , the site rewards committed users from the advertisement revenue. Another on-coming feat is the launch of Linda Ikeji TV which is already streaming online. Linda Ikeji' s blog received the Nigeria Blog Awards NBA that took place in 2013 under Best Entertainment Blog category. Linda Ikeji' s blog (https://www.lindaikejisblog. com/) has a total of 2,933,543 profile views on 21 st October 2015.
Blogging as diffusion of ideas
Everett Rogers popularized the diffusion theory in the mid-1990s. In his epochmaking book, Diffusion of Innovations, Rogers says that diffusion is the process by which members particular community adopt an innovation. He further identifies four factors that influence adoption of an innovation:
1. the innovation itself, 2. the communication channels used to spread information about the innovation, 3. time, and 4. the nature of the society to whom it is introduced.
Innovation has to do with the introduction of new realities and values in the society or the recreation of existing phenomena (Rogers 1995, 41) . Blogging is an innovation within the social media landscape. Diffusion research, due to its broad scope, has helped to increase our understanding of the adoption process for a wide range of innovations, from ideas to social networking sites (Atkin, Hunt, and Lin 2015, 624) .
Blogosphere and 2015 General Elections in Nigeria
There are numerous bloggers in Nigeria though most of them are still coming up in the blogosphere. Our attention is directed here at political bloggers who operate within the scope of the general characteristics of social media and which includes but not restricted to: participation, openness, conversation, community, and connectedness (Mayfield 2008 ). The table below shows some notable blogs that took foregrounds during the elections. Notably, some of them are not by disposition political. There is no particular chronology. 
Linda Ikeji's Blog and the Journaling the 2015 Elections in Nigeria
The Presidential election in Nigeria was moved from the 14 th day of February 2015 to the 28 th of March 2015. The reason was due to the electoral commission's inability to perfect the functionality of the electoral card readers that the commission sets out to use for the first time in a Presidential Election in Nigeria (Benson and Madukwe, 2016) .
Nigerians were eager to get the results of the election immediately after the polls. However, two days passed before the announcement commenced. Most people who had the benefit of power supply tuned to their radios and televisions for updates. However, a good number of netizens opened up to the exploration of the social media. Linda Ikeji' s blog was exceptionally active and running from the moment of the first announcement to the declaration of the winner of the Presidential polls by the chairman of 
Discussion and Conclusion
Our inquiry leaves us with facts that justify the prior assumption that the blogosphere was a very dependable communication arsenal during the 2015 General Elections in Nigeria. Furthermore, the content analysis shows that Linda Ikeji' s blog entertained more visits, views, and comments during the period. The study also reveals that the political news from the blog was real-time with the actual events in the political scene with regards to the polls. The study prods for more detailed research on blogging and the blogosphere in Nigeria.
Beyond the theoretical stance on the diffusion of innovations, there would be a need to consider audiences' use and gratification of the blogosphere in Nigeria or put in another way, what readers seek in the blogosphere as active and reasonable social media users. There is thus a possible call for a more comprehensive and expansive study on blogging and the blogosphere as well as further research on the future of political blogging.
What is left to be said could be an insight into the sources of the contents that feature on the blogs and the veracity of such sources. Verifying content sources would guide voracious blog readers to chew the material with caution. Critical analysis of content sources is most desirable in our day and age of fake news.
